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Executive Summary
the Social Stock Exchange is creating a 
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Background

Key Considerations
SSE Listing Readiness: NGO Guidance Checklist

starting the listing ensure your is ready across these key 

Set Clear Objectives

Strengthen Governance & Compliance
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Get legal and 
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Know Your Audience

Craft a Clear Messaging Strategy

Plan Campaign Phases

Prepare Content & Collateral

Develop a Channel Strategy

Build Partnerships & Amplifiers

03

04

05

06

07

08

traffic



Guide to marketing your issue on India’s Social Stock Exchange 23/04/2026

It to your strategy in such a that your marketing collateral is ready 

Timeline

Invest in Investor Education

Prepare Leadership & Spokespersons

Establish Data & Impact Metrics

Monitor and Evaluate Performance
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online or sessions to retail understand 

Quantitative and Qualitative Indicators demonstrated evidence 

To better understand the step by step process of integration 
with the Social Stock Exchange please refer to this guidebook.

Marketing 
tool readiness

2 months before listing date

Listing of the issue
Post-Listing 

Communication
and monitoring

Marketing your 
issue promotion

3-4 weeks before listing

https://www.atecf.org/resources/listing-on-the-social-stock-exchange-a-step-by-step-guide-for-npos


Toolkit Components

Press Release

Purpose:  

Key Elements: 

Headline

on the Social Stock 

Contribution LinkMedia Contact

Introduction

Listing Details

Call to Action

Impact Metrics

Quotes

“

SSE Listing Announcement: Key Elements to Include
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Fact Sheet / One-Pager
SSE Listing Page: Key Content Elements

Purpose: 

Content

Listing Highlights

Impact Data & Infographics

Financial & Governance Transparency

Why Invest Section

Visual & Emotive Storytelling

Contact & Social Media
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SSE Listing Presentation

What to Include in Your SSE Listing Presentation

Purpose: 

Cover Slide Financials & Funding Model

Mission & Vision Governance & Risk Management

Problem Statement & 
Social Need

Programs & Impact Mode Roadmap & Future Plans

Key Metrics & Stories Call to Action & 
Contact Details

General advise: 
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FAQs Document

Purpose: 

Sample FAQs

Leadership Bios

Impact Stories/Case Studies

Purpose: 
Include photos, short bios, and relevant experience in social impact, governance, and finance. Highlight past 
fundraising or impact success stories.

Purpose: 

• Create short reels or carousel posts for Instagram and Face-
book to highlight impact stories.

• Use before-and-after visuals to show transformation and 
measurable change.

• Share existing donor testimonials to build credibility and trust.

• Tell a brief story of beneficiaries or communities served, 
focusing on personal journeys.

• Highlight challenges faced and how the NGO’s intervention 
made a difference.

• Showcase tangible results and outcomes, supported by real 
voices or data.

• Include photos or video links, where available, to make the 
content more engaging and authentic.
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Media Assets Folder

Social Media Toolkit

Purpose: 

Purpose: 

 to the listing date

Share 

SSE Listing Social Media Plan
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Dissemination and 
Engagement Strategy

Promotion & Outreach Strategy for SSE Listing

01

to share the listing 

Leverage Ambassadors & Influencers02

Engage Sector Leaders & Fund Managers03

 and 

local media
Ensure all collaterals are 

Distribute Collaterals Strategically04
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Post-Listing 
Communication and 
Monitoring

Key Actions
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About the Authors
BSE SSE

About ATECF  

With over 150 years of market credibility, regulatory trust, and a transparent listing framework, 
BSE provides a strong backbone for India’s social finance ecosystem. It plays a pivotal role in 
operationalizing the Social Stock Exchange (SSE), reinforcing its commitment to mainstreaming 
social impact within capital markets.  

Leveraging BSE’s market expertise, the SSE enables the systematic mobilisation of public and 
private capital for social development. The platform offers social enterprises and not for profit 
organisations enhanced visibility, access to a wider pool of donors, and innovative fundraising 
instruments such as Zero Coupon Zero Principal (ZCZP) bonds. These features help channel 
capital efficiently while ensuring regulatory compliance and trust. 

SSE’s operating model prioritizes transparency, robust impact accountability, strengthening 
investor confidence and credibility. Since its inception, the BSE–SSE has onboarded over 100 
not-for-profit organisations (NPOs) across diverse thematic domains and geographies. By 
bridging philanthropy and capital markets, the SSE is emerging as a key platform for advancing 
sustainable development and inclusive nation building in India. 
To know more – 

ATECF is one of India’s largest (by annual budget) and leading (by impact in chosen verticals) 
philanthropic foundations. We professionally, manage the social impact-oriented giving of 
Archana & Amit Chandra and the A.T.E. Group. Our differentiated approach involves strategi
cally investing in ideas that generate exceptionally high SROI (social return on investment) over 
the long term.  We deeply believe in the power of a ‘multiplier approach’ and aim to maximise 
our philanthropic impact by collaborations, impacting behaviour and policy.

Our approach towards problem-solving any societal issue is three pronged where in we:  

     Engage in understanding the root cause by investing in research and data 

     Work, directly or with partners, to build replicable templates using case studies that can    
     help spread learning relating to success and failure 

BSE Social Stock Exchange 

https://www.bsesocialstockexchange.com/


Guide to marketing your issue on India’s Social Stock Exchange 23/04/2026 15

Have an open architecture approach and disseminate our learnings for wide adoption of 
good practices. Also, work extensively with governments, where possible to impact policy  

Unlike most CSR / Foundations, our efforts are well distributed between implementation and 
advocacy of evidence, so as to play a catalytic role in solving for issues at scale.

For more queries email: sse@bseindia.com

Disclaimer: The information included in this document has been compiled for general information sharing 
purpose only and does not constitute professional guidance or legal opinion. Readers should obtain appro-
priate professional advice. The information should not be reproduced, redistributed, or passed on directly 
or indirectly in any form to any other person or published, copied, in whole or in part, for any purpose.

https://www.atecf.org/
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